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Modalidade de ensino
Presencial

Docente Responsavel Paulo Jorge de Almeida Falcao Alves

DOCENTE TIPO DE AULA TURMAS TOTAL HORAS DE CONTACTO (*)

Paulo Jorge de Almeida Falcédo Alves OT; TP TP1; OT1 45TP; 150T
* Para turmas lecionadas conjuntamente, apenas é contabilizada a carga horaria de uma delas.

ANO | PERIODO DE FUNCIONAMENTO* HORAS DE CONTACTO HORAS TOTAIS DE TRABALHO ECTS

20 S2 45TP; 150T 168 6

* A-Anual;S-Semestral;Q-Quadrimestral; T-Trimestral

Precedéncias

Sem precedéncias

Conhecimentos Prévios recomendados

Sem conhecimentos prévios recomendados

Objetivos de aprendizagem (conhecimentos, aptidées e competéncias)

Pretende-se que os alunos fiqguem munidos de conhecimentos que Ihes permitam entender a temética da publicidade como elemento
essencial da comunicacao empresarial, compreendendo os dominios da sua intervengéo, o seu historial e o seu desenvolvimento ao longo
dos tempos. Serdo abordados os varios tipos, objetivos e modelos publicitarios, bem como as novas formas de comunicacdo que a
publicidade tem vindo a desenvolver. Serdo ainda focados aspetos pertinentes do setor, bem como as varias etapas na concecédo de uma

campanha publicitaria.
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Conteldos programaticos

. Historia da publicidade

. Metodologias publicitéarias
. Marca

. Imagem publicitaria

. Mensagem publicitaria

. Processos de criagdo publicitaria

Metodologias de ensino (avaliagéo incluida)

Pretende-se estimular a capacidade critica e a participagdo dos alunos através do método experimental, promovendo a exposi¢édo de
trabalhos

praticos e a sua consequente discussdo dinamizada pelas duvidas e intervengdes efetuadas pelos alunos.

A avaliagdo consiste em duas componentes: (i) trabalhos realizados em aula (70% da nota final) e (ii) trabalho de projeto (30% da nota final).

Bibliografia principal

Aaker, D. (1996). Building Strong Brands. New York: The Free Press.

Aaker. D., Joachimstahler, E. (2000). Brand Leadership. London: Shimon & Schuster.

Bly, R. (2020). The Copywriter's Handbook: A Step-by-Step Guide to Writing Copy That Sells (4th Edition). New York: St. Martin’s Griffin.
Dubois, B. (1993). Compreender o Consumidor. Lisboa: Publica¢des D. Quixote.

Gomes, A. (1994). Publicidade e Comunicacéo. Lisboa: Texto Editora.

Fleyshman, D. (2021). How To Set-Up Your Personal Brand For Under $1000. USA: Buythisbook.com

Joannis, H. (1998). O Processo de Criacdo Publicitaria - Estratégias, Concegédo e Realizacdo das Mensagens Publicitarias. Lisboa: Edigbes
CETOP.

Kim, M. (2021). You Are The Brand: The 8-Step Blueprint to Showcase Your Unique Expertise and Build a Highly Profitable, Personally
Fulfilling Business. New York: Morgan James.

Miranda, R. (2002). A Voz das Empresas. Porto: Porto Editora.
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Academic Year

2021-22

Course unit

LANGUAGES OF ADVERTISING

Courses

COMMUNICATION SCIENCES (1st Cycle) (*)

(*) Optional course unit for this course

Faculty / School

SCHOOL OF EDUCATION AND COMMUNICATION

Main Scientific Area

Acronym

CNAEF code (3 digits)

321
Contribution to Sustainable
Development Goals - SGD 10, 4,5
(Designate up to 3 objectives)
Language of instruction

Portuguese
Teaching/Learning modality

Presential
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Coordinating teacher Paulo Jorge de Almeida Falcéo Alves
Teaching staff Type Classes Hours (*)
Paulo Jorge de Almeida Falcédo Alves OT; TP TP1; OT1 45TP; 150T

* For classes taught jointly, it is only accounted the workload of one.

Contact hours T TP PL TC S E oT o) Total
0 ll4s o [0 I8 I8 25 o | [ze8

T - Theoretical; TP - Theoretical and practical ; PL - Practical and laboratorial; TC - Field Work; S - Seminar; E - Training; OT -
Tutorial; O - Other

Pre-requisites

no pre-requisites

Prior knowledge and skills

No previous knowledge recommended

The students intended learning outcomes (knowledge, skills and competences)

It is intended that students are equipped with knowledge that allows them to understand the theme of advertising as an essential element of
business communication, understanding the fields of its intervention, its history and its development over time. The various types, objectives
and advertising models will be addressed, as well as the new forms of communication that advertising has been developing. Relevant
aspects of the sector will also be focused, as well as the various stages in the design of an advertising campaign.

Syllabus

. Advertising History

. Advertising methodologies
. Brand building

. Advertising image

. Advertising message

. Advertising creation processes
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Teaching methodologies (including evaluation)

It is intended to stimulate the critical capacity and active participation of students through the experimental method, promoting the exhibition
of practical works and its consequent discussion streamlined by the doubts and interventions made by the students.
The assessment consists on two components: (i) work in class (70% of the final grade) and (ii) project work (30% of the final grade).

Main Bibliography

Aaker, D. (1996). Building Strong Brands. New York: The Free Press.

Aaker. D., Joachimstahler, E. (2000). Brand Leadership. London: Shimon & Schuster.

Bly, R. (2020). The Copywriter's Handbook: A Step-by-Step Guide to Writing Copy That Sells (4th Edition). New York: St. Martin’s Griffin.
Dubois, B. (1993). Compreender o Consumidor. Lisboa: PublicagBes D. Quixote.

Gomes, A. (1994). Publicidade e Comunicacéo. Lishoa: Texto Editora.

Fleyshman, D. (2021). How To Set-Up Your Personal Brand For Under $1000. USA: Buythisbook.com

Joannis, H. (1998). O Processo de Cria¢do Publicitaria - Estratégias, Concecgédo e Realizacdo das Mensagens Publicitarias. Lisboa: Edigbes
CETOP.

Kim, M. (2021). You Are The Brand: The 8-Step Blueprint to Showcase Your Unique Expertise and Build a Highly Profitable, Personally
Fulfilling Business. New York: Morgan James.

Miranda, R. (2002). A Voz das Empresas. Porto: Porto Editora.
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