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Modalidade de ensino
Presencial (e/ou a distancia).

Docente Responsavel Ana Rita Pereira Marques da Cruz

DOCENTE TIPO DE AULA TURMAS TOTAL HORAS DE CONTACTO (*)

* Para turmas lecionadas conjuntamente, apenas é contabilizada a carga horaria de uma delas.

ANO | PERIODO DE FUNCIONAMENTO* HORAS DE CONTACTO HORAS TOTAIS DE TRABALHO ECTS
1° S2 21TP; 190T 168 6
* A-Anual;S-Semestral;Q-Quadrimestral; T-Trimestral
Precedéncias
Sem precedéncias
Conhecimentos Prévios recomendados
Os estudantes deverdo estar familiarizados com a perspetiva socioldgica.
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Objetivos de aprendizagem (conhecimentos, aptidées e competéncias)

A unidade curricular Turismo e Mudancas Culturais visa capacitar os estudantes das seguintes competéncias:

1. Compreender o turismo enquanto disciplina e objeto de estudo no contexto das Ciéncias Sociais e da Sociologia, em
particular;

2. Diferenciar conceptualmente turismo e lazer;

3. Identificar e formular os pressuposto e conceitos basicos associados ao estudo do turismo;
4. Entender os diferentes tipos e formas de turismo;

5. Enunciar a evolugéo do turismo enquanto pratica ludica;

6. Reconhecer os diferentes impactos, positivos e negativos, gerados pela actividade turistica nas suas varias
dimensodes;

7. Identificar e explicar as principais teorias e tendéncias no ambito da intersecgdo do Turismo e da Cultura;

8. Problematizar sobre os diferentes mecanismos de mudanca cultural que o turismo potencialmente pode produzir na
sociedade;

9. Identificar casos praticos que ilustrem os mecanismos de mudanca cultural produzida pela atividade turistica.

Conteudos programaticos

1.0 Turismo como Objeto de Estudo

1.1.Etimologia e Histéria do Turismo

1.2.Turismo enquanto Fendbmeno Social

1.3.A Indisciplina do Turismo e sua Rela¢éo com as Ciéncias Sociais

1.4.0 Turismo como Objeto de Estudo da Sociologia

2.Introducé&o ao Estudo do Turismo

2.1.Turismo e Lazer:Debate conceptual
2.2.Pressupostos e Conceitos Basicos do Turismo
2.3.0Oferta e Procura Turisticas

2.4.Tipos e Formas de Turismo

2.5.Pré-turismo, Turismo Industrial e Pos-turismo

3.Impactos do Turismo

3.1.Impactos Ambientais
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3.2.Impactos Econémicos

3.3.Impactos Socioculturais

4.Turismo e Cultura:Teorias e Tendéncias
4.1.Turismo e Sociedade de Consumo
4.2.0 ?0lhar? Turistico 1.0, 2.0 e 3.0
4.3.Turismo e Desdiferenciacéo

4.4.Sinergias entre Turismo e Cultura

5.Mecanismos de Mudanca Cultural Produzidos pelo Turismo
5.1.Gentrificagdo Turistica e Desalojamento (Displacement)
5.2.Turismo e (Re)Producéo do Espaco

5.3.Mercantilizagdo Cultural e Autenticidade Encenada

5.4.Turismofobia e Culturas Turisticas:Dois Extremos

Metodologias de ensino (avaliacdo incluida)

A unidade curricular contara com aulas teoricas de natureza expositiva e aulas nas quais seréo realizadas diferentes
atividades préticas para melhor consolidar os conhecimentos adquiridos.

A avaliacao seré feita mediante apresentac¢édo de um trabalho individual escrito, cuja ponderacéo corresponde a 100%.

A aprovacdo requer que o aluno obtenha uma classificacdo igual ou superior a 9,5 valores (0/20).
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Academic Year

2022-23

Course unit

TOURISM AND CULTURAL CHANGES

Courses

SOCIOLOGY
Common Branch

Faculty / School

THE FACULTY OF ECONOMICS

Main Scientific Area

Acronym

CNAEF code (3 digits)

312

Contribution to Sustainable
Development Goals - SGD
(Designate up to 3 objectives)

4:10:11

Language of instruction
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Teaching/Learning modality

Presential (or at dis

Coordinating teacher Ana Rita Pereira Marques da Cruz

Teaching staff Type Classes Hours (*)

* For classes taught jointly, it is only accounted the workload of one.

Contact hours T TP PL TC S E oT o) Total
0 ez o I8 I8 I8 2o o | 168

T - Theoretical; TP - Theoretical and practical ; PL - Practical and laboratorial; TC - Field Work; S - Seminar; E - Training; OT -
Tutorial; O - Other

Pre-requisites

no pre-requisites

Prior knowledge and skills

Students must be familiar with the sociological perspective.
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The students intended learning outcomes (knowledge, skills and competences)

. Understand tourism as a discipline and object of study in the context of Social Sciences and Sociology, in particular;
. Conceptually differentiate between tourism and leisure;

. Identify and formulate the assumptions and basic concepts associated with the study of tourism;

. Understand the different types and forms of tourism;

. Enunciate the evolution of tourism as a recreational practice;

. Recognize the different positive and negative impacts generated by tourism in its various dimensions;

. Identify and explain the main theories and trends at the intersection of Tourism and Culture;

0 N o o0k~ WN P

. Discuss the different mechanisms of cultural change that tourism can potentially produce in society;

[(e]

. Identify practical cases that illustrate the mechanisms of cultural change produced by tourist activity.

Syllabus

1. Tourism as an Object of Study

1.1. Etymology and History of Tourism

1.2. Tourism as a Social Phenomenon

1.3. The Indiscipline of Tourism and its Relationship with Social Sciences

1.4. Tourism as an Obiject of Study in Sociology

2. Introduction to the Study of Tourism

2.1. Tourism and Leisure: Conceptual Debate
2.2. Assumptions and Basic Concepts of Tourism
2.3. Tourist Supply and Demand

2.4. Types and Forms of Tourism

2.5. Pre-tourism, Industrial Tourism and Post-tourism

3. Impacts of Tourism
3.1. Environmental impacts
3.2. Economic Impacts

3.3. Sociocultural Impacts
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4. Tourism and Culture: Theories and Trends
4.1. Tourism and Consumer Society

4.2. The Tourist ?Gaze? 1.0, 2.0 and 3.0
4.3. Tourism and Dedifferentiation

4.4. Synergies between Tourism and Culture

5. Mechanisms of Cultural Change Produced by Tourism
5.1. Tourist Gentrification and Displacement
5.2. Tourism and Space (Re)Production

5.3. Cultural Commaodification and Staged Authenticity

5.4. Tourismophobia and Tourist Cultures: Two Extremes

Teaching methodologies (including evaluation)

The course will have theoretical classes, of expository nature, and classes in which different practical activities will be
carried out to better consolidate the acquired knowledge.

The evaluation will be done through the presentation of an individual written essay, whose weight is 100%.

Approval requires the student to accomplish a classification higher than 9.5 (0/20).
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